SBIEEASE © — (RS 5 2 T

AHE=AHR : —EREMEESE

2 A

%

REF R E R ’&#\- ﬁﬂ"‘rmn‘F’ JRNE: PR «)fu BELE HER
#Aﬁ%éﬁ%/%%%m%%ﬁi%%’ﬁhﬁﬁﬁﬁ%kﬁ%%ﬁ
B HFTEBEHNLHHER  c FEZARKRBRBE MBRARANSE
WNANEHUALEERTAHELOEEN - AHRURFEEHRAELHE &
HRAOMABRRNRE  TUERABDEAEBELXIEARRYE L T8
EHRBETRERBRLAR (FE—A) BERZATHB B RRIAELFE
AR AR RS EMETRERANFLEERTA L2 % -

AHRERAER B AS 1,207 4 HwBEBRETHRE  F
EAMERBT 0 BA AR (target audiences) §RARFE BN E R E

ABHFBONHALHLANBEANBECASIOEE (DME=ZA
# & > PR third person effects) - 3% A8 A#2 & (issue involvement) £ % »
BIR TR ARFEBANEREBRFHEBO WML HAGTEAN
HACAGHBEORARES - RAOYAMNT > BELXRYLAME=Z

Y AMEERETEREN TEW BN REERETHE (44602002 &£ 11 A) >
W E BB AN EEELFERRENFABMACAOTEEA > AR ENE 45
IR ERR B -

HAC KRB ERIE AR R RS RERE
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BREXAL

ABEGBE BEHFREMREREN - BF BEAROLAMES
A&%ﬁ%ﬁ&%%i%ﬁ%ﬁ%(wmmwwwmmﬂ%EEE%%:
XEABESANEER R ZAKRZ N EL WG BEEZAKERA
ML LENLNAMLEHEE— S BN SBFEEAIMGLER
Ba o BRASARBEAREINCENSIMOMGTIARATEE RO X
¥ e AR EA YA TS |

m%ﬁzg%%%\%ikﬁ%‘kﬁﬁﬁmﬁ
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REIHEEARE  — (R 10 ey

B - AHRIRIER RN R

IR E % - A BRI AR B TR LA Bk
TS ARBIRRESEE  EAMDESEL —EENREL
[BAESHERSTEORETNE - FE RGBS 2B (Cutlip et
al., 2000; Grunig, 1989) « /3R (R E2 4B R B — PO EL BRSO 407 48
B0 T BB IR - RS EE H AREM A » IR
EHAEMEMFR SR AR B « RS s .« A IR
Lo ERASE) KRS HERER  HERZ - BHEA « EERERT
FORTIE B A TR R T 0 S BIEBARE R T SR R
(presuppositions) ~ " $E#IE G | (meta-theory) ~ SERSSEIR MM " hifE
#1 ) (mid-range theory) ~ I McQuail (2000) Fiz8 » MBS RINEIRELTES
) T HRAERESR > (working theory) » AIIBLSEREMIBEIR + A FTHEE — 45
12 F ) B R A SRR AT Se R B Bk - ABFSeENE B rhkan
ORI o IS R SR R N R o SEETHE 3 L AT R (E B
B2 IS R B i - |

— AL EE MG

AFEBERESE TS 27T HRBRERBNAETNS  AXBIGRTE
AEL AR AT B L B S T A LA > FE B FURSETZEINE - SRR R EGE 2 F S
i DIEERAARL B R SEEIFI R - R BRSSP (BRAE
e 1997) « ASERIFRIGHE AR IR BT - AERBUFETER - B
LYETEIG S ~ it BEGTARIEE - RASITHS » BIEHE BEWEE A
o (AR ) » (TEBRPIEE (PHAR) BB E
15 CANER N ) ~ 5 2T I T 2 BN 258 4T BV B S o (G AT > 1998 )
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BEXAL

HEE (1998) WG AR RITIE B RIGRE S - SES A RIER SN
SEETENR R EE - SR E R DU B AT YRR R - THR(1999)
R B BB AR A BRSBTS R B S P e
A R BRI - AT SRR -

FFHIE 1975 £ T 1985 4 464 B BF 58 3 v 09 B 3 M 4
(paradigm ) - Pavlik ( 1987 ) $8HR#iih = AT A S £ A2 (individual
objectives ) HIBATT » DM BAMIERATERSE (environment) HEFTHYIES S -
| SRR AR - R B SR T S RS B - 3
RIS E TR BSOS T BRI - BEROR IR - 25 A T B
it G R - SRR S BRI 2 - SR R T B -
BRI SEHHRAE  (Spicer, 1997 ~ Heath, 1990) - SR 2 — ML
HE RIS HER /73 (Weinberg, 1975) » JRERFSE—YIRMAES « A
SERIRHR (AHR 0 1993) - FEHIZ% (E. Laszlo) Bk » BHEIzn
{7 BB AL (AR > 1987) o

SHLL T RHER , BERERTIT B L BEE R —(E
it @R - B[ Sitgy MR » 15 SRR S B
A~ KBS - EHRBREEIEEA - K - 4 Colip ZAR MRS | ®
25 (ecological approach) HiZs » ZRBH T A MBIRBIACARERIR | ANTH LA
PR A AR SR FOBIAR - SETTAERE - (AR HOR 3 ST R 6
geo

LB (1990) $RFIFMBMITIRES - H170 & LT BUF ABLEMER
BB BALTBOE T R A R IS KA R B - SRR A
BRI & AR L+ BT TR HEFR A R S B o
TR TAEPI AT » MR BRI IR AR BB S B - ST 5588 2 /LR
FRAEERAIE - JEHA (1994) —TERIR T BB AR ERFI RS R B I e 2 T |
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LHBE=ARR - — RIS EHIEZ T

FH > BRI BUR DRSPS N i 2 - BSEDIREAR R - AT
M BEHBCRMISRERIL AN GE - EBESNREN AR AR -
LR A B - | |

£ 80 AP AU  BERSHT 7ERS B 1 R B EES( Hallanan, 1993 ) -

BEAFEEH (communication management ) HYZHIEK - tHBEE T rasEE
IR, AR BN - BRI REL R - AseE
fEEEMEIE Grunig Frig AV BB SRS DI S ERATE (symmetrical
presuppositions as a framework for public relations theory) » DLz H AR IEEHA
ZEEJA the International Association of Business Communicators (IABC) #Y
W% - Friewny AR EE P9I (Grunig & Hunt, 1984) @

(—) FBIRIBI (Press agentry / publicity) * HBBL=LLR i

' X LEHREN  EENRAEERRSENTRBEEE
AIREME D - H B BITE AR BRI IR ZE - EZEFRAELL
FHEWERRE -

(7)) AHEFER (Public information) : ML DI A#EERE
EHFEEHNREEMAR  REENRBRN - BEEAREN
ERMIEIE - TEERARTEEHE -

(=) ERAHER (Two-way asymmetrical) LR LU [A17 58
B DERARR FEER - AEEES AR ZHMHERTRIT
B - (B HESEN R S E A IR S - TR EEE B G
AT 2 TR | |

(1Y) EERESERE (Two-way symmetrical) ¢ b DL€ i) i 5E Ry
T HENRIEES FER AR IREER - ERRAS
HA - DABFAE AR T R BT -

Grunig 2k > Flfi R FICHEmEEHEA A BHELNARTE -
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B

Canfield & Moore (1977) #&R /A3 B FRZ HHVIME R A Z R - it &8
BEE - EBGRUCE B T ERE - fEILBCRRE | AT - L)
T ST o H oS R R R BN A T IRAR S — o DRTERL
HIEN AL EEREE - BREARIILE > ZIUIREREMG > MIFE
— RIPRSCHRFEE I TS -

Grunig & Hunt (1984) A fFH - HriE BRI LB A2 PR
AR, o 1S < B e ) N B A AR B BCRAR I EIRS - AR
FW B BCRRIE BE RE ~ TR M BB FLE) - FRIL A -
TR B 2 B A RS T b T R MO (4% - P R B R AT
HHRREIEE) - MR ERRIE & - AT R PIERGIE-F R E5
T2 bEE A RITEEIEAR - ERECREREER N (HLHEE > 1998) -

BB RARBISCERITT S o TRAFEE (1989) BFYEAE I IR LB ARSE
ERH AR AMEREZHADKRRZ AR - BRI A RS R
EREREY  REAMERALEFREFELIF - 5R#ES (1990) £
FIARBEEIES - RE BT AR T ABIELN - HIFE5 - BT
BRI A B R AR VYR AR LA A A BIME BT AR - MRHE
EFREREEAR  FEERRERIENE - ALERARAEER =8
KA |

SR TESEOFEDAIRGEE ) NFREER  ZEAT

Ro Al 2 B AE - B Ie B SR AR R RATHE B BB RAY T S
A - ERZRAFER » KR ERSMRER T AREHR, EX - AL

KRB R EEAVEERNE 1 - B — iR BUT B I - B Seailh
2 T L P A B B T R IR SR ) S B SR R A A S &Eﬁ
@f’ﬁ?%ﬂ?% R EEFEE (HEIZE > 1999) -

HEES (1998) fHiH > 80 UKW > CIREERE - EHRRIRIEEE
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LRBE=ASR - — R 1E098% T5 177

YRR U IR TEARIRF SR SR - SEBUEBIR IR R L 2 1Y
— BB SEA R B SO FIR A (Toth & Heath, 1992) » ELARFIZE
i am I B R R S I & -
HEA 90 FALIE *ééﬁf%’1%}%%%1&‘[&@%@%@%%@%Hﬁﬁ o
BITHEREZIRE - AHRBERIENEBASE - BiTEERESE
AR RO BRI TR A B B TR RIS ST >
MR HLSIBRRR AR (Schultz, Tannenbaum & Lauterborn, 1993 ) «

Z s HeERENEERE

BT DA_E I A SR A SRR S TDEAC LS 2 B R
HEL A AR > BIADRETIRIMR3R (Power Relations Theory) FIi/E
i (Game Theory) %% o i JIBIFRIRIVEBGR - BERNHE IS /7 M5
7Z= R AN 1575 &> Grunig WY H 518 B B 5 B #EHETT - Scklesinger (1989;
1990) FRARIABR TS HOF Fl B REE - B RS SBIEN » 14
B R EAE R TS AR B AR R E A IR
GEIE o IR AN ISR (BRI 0 1995) » R
AEST A REBARAE - BOER  ARARWEESD  TEE
FRREE PR » PE T S A S 2 BRI RS
TR R - -

ERTSTE 1994 SFEYFTSECHE 3 - AL RIBIESIREI, (1995) $240 -
W AR BT S E R R B AT R o P

1. BB S TRIG TR LS E SR Bt

etioliva- |

2. 2= IR IERAY - (LA IS DU RIS, - A6 BRI OB

. BB EH L - o
3. HEH 3R R A TIE - R R L -
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B

86553 (4 Gandy, 1982; Schlesinger, 1990) 8%y » LUEIBA %3k
BB SR E A BT » TR R R A2 A LR A B FTTRIRR AV L
B - | |

#5 %5 (Game Theory) 7EZREHUER] » H PSR AREAITEE 2 BA
KB AR S R B S PR BER (JREZE » 1993) o BLEEERIE
B FIRAE PRI E - R PIT— Jr BE A S S S P S
BRI B E s T DR SR B (3R » 1995) - L
AT EAER E R BRI AR, TTHES L B A A R A
(OREER > TR — A RO SRI SR » R ARA B 2% - SR
o LI E R R UL ATBOR BB LA ISR S - SR LR
LI B - |

7 Murphy # 1989 fEH2H T LSS ERRI0 £ R AR 52 2 L B
2 St - Murphy A1 Dee (1992) ¥ LABH RS RS ATARMS BT
2 BRI B BB (R A R PR BT 2E > 3R HARE 2 P — BN AR R
RO > RS REEE G A S E G AR -

5L > S ARBE LG RIET RESR AR - IRFHEA
R RA R P RO S B AN SRR SR R e R S T AL -
o8 45 TR RO A0S - 2 SEBIAR OB AIB S (psychological cognition
theory) HOENIA - #LEKFRZR (organizational theory) ¥HFAZNFERHRHFZETTAE
RGBS - IR AFFEARERIN T A SEBIR LI SRR B 770 » 12 i
LB R A TS (R A B A -

Cline, McBride & Miller (1989) HyWFsetaH » AMURITFEEFAREEHILH
BE» 38 S T (2B TS8P IR R 9 2 AASHEZY (personal types)» 38 LEXETY »
AR LBEE A OB BRI A RS BB IR A SO TR - XSt
THEAILFE R (Type Congruence Theory) » 38R/ BIRHIZAE - FE
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BRIB=ASR - — iR 08 T 7]

SRR AT UM - Fie 25 + Cline, McBride & Miller €
%T%@%ﬂ%ﬁ@%ﬁ (Cognitive Stability Theory) LUSzXERUEHZR (Categorization
Theory) » f2tH T HTRIREAY » BEHALE I RE KBRS A A A RS B =
%Ef?iﬁﬂZFﬁﬁPﬁ@%ﬂ’ﬁﬂ%@ﬁ% C GE T BEA RN ERRENER
(reception) DARARTF (retention) e |
| WHARSEROEEE (sychographic) MBS - HRHA HEA
AHMEARFE o BUIA > Scott T & O’Hair (1989) [HFFEE A T 4 kAVEL
770 BRI EEEA R (target audiences) FIABIERE (PR messages)
AT o EMAEE SR L E B RE - Zgellh > BEAIENLE
B E R - BIANAETEEE (values) FIAIEAURE (lifestyle) » BE T HELA
SN CIRFE > FENILASEVRE (emotional characteristics) » 36 FI4HAL T
Fired " BN RS REZE | (composite audience profile, CAP) - %38 CAP
Frieti&ERR - AR ASSREMEBEERYE BRI EEA
o TIEERRRITR > EEFFK (emotional appeals) A3 TSH% &
Eatod s | B Y A RERE RS (PR message strategy) °

- RWRSRARAE OB RRAI BRI M - B AL B AR A RO B R A A
BERE. 2 RIBRARATESR - TR AL BARENE RIS a2 - 59— 57 - |
= AR R 2 18 OB AR F SR 3 BRSNS I BRI EE A
Ao H A DB ROE AR E B EREIREAN - R A RS B A RE R 2
RABARIEEE - KRB B CREER] - KK > AFFFeLUE = AR
VR Ry 2 H BRI 980 BEER AT F B A B R BRI 331 2% - RS
B RAS& E AR -
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EFEXIE

B B ABRFRE

— BZAURRRZRE

BRI T L BB | (the third-person effect hypothesis) &
# /2 W. Philips Davison (1983) - B3R5 : BIREAMER NS ST A%
Bt AFEREEERIT Tl IO TT - ATEER - HBIBEA B0 R B BT 48

RIS BIEA S TR SRR AN B AR EETNE
£ (AtWood, 1994; Bauglllnan, 1989; Cohen & Davis,' 1991; Cohen, Mutz,
Price, & Gunther, 1988; Gunther, 1991; Gunther & Mundy, 1993; Gunther &
Thorson, 1992; Lasorsa, 1989; Mutz, 1989; Perloff, 1989, 1993;

 Perloff,Neuendorf, Giles, Chang,& Jeffres, 1992; Runcinski & Salmon, 1990;

Tiedge, Silverblatt, Havice, & Rosenfeld, 1991) - 54} » ‘EHEEITE A FEHART{E
'%B’ﬁﬂﬁﬁﬁﬂﬁkéﬁiﬁﬁﬂﬁ%gﬁ (LERAHMNE) BRI E
KIFERYFE T > SRR A A Z B E e A MmENE R -

P ARCRER ) 3Bk T A e S i AR Bt A RE R B
TTRIZE - RE—ABKE @ REERRALE THRIEA SIHERES K
AEEHMARZE » WEEHOZEX - MRREAEHER R HR
AR 3RS B A A A SRR TE T B o IR T R Ot P SR A L 2 1T B
(Davison, 1983, p. 3) - ¥ (2000) 5|3 Davison (1983) AYEGaEkEs »
IRFREHIRIR » ATREA R RBEA B EEEZIZE > MERBREA
A EIR R BER R A FTRERIL R B - R BUR -

FESCHEE (2000) BEEINEL R - 55 AR AR R
Z— o 2R B AME & " BRI | (self-enhancement) AYHE[ E@
I 4 5 K AP B 3 B A A T A 45 7030 AR M 2R B B B 2 (Gunther &

Iy

138



- BRIEZASCR - — R A E T

Mundy, 1993; Henriksen & Flora, 1999) - i&f " HIREIE | a9tEE - AGfE
ABEBA—S > Wb E%E - EE N aREEEE - Wit
BRI REIRE - 1o FFSHEMMRER > AMeERSEES
ERMRENEE - EMFIEECREIER —# A (Henriksen & Flora,
1999 ; Taylor & Brown, 1988) -

‘Gunther (1991) Fi TEZFRIEEE (attribution theory ) | ZRAERESE = A%
RRLEA - g - AMES T E TR  §RTEEBRSREY
ETHBE AT R - AIE R A s s R 51
HRRETRAVZE - K - BEAA S MEHE S AREE » WG
BB = ARESE - | ‘

HE - JESUE (2000) BEHBEAFIESMNEE (Perloff, 1999; HHLE
1998 ) WHZEEH: ’r%—A%D%EA'?ﬁ%%E%D%EEJ Xk "= AR
woAll 3 (third-person perception) » ZIgLIFRZZ 2= + H—&2 T#AN %
ARV E  » HTR2 TENHERTAMWEE | MEEERA - £
T ATIE = ARRRRANEE ) B - 2 BRTEEARER G
b SRR — — T EEEIRIEE = AR , (reversed third- person
effect) hrEERAE - W EREA G BENEBOSE - HACHE
RN EM AR E -

= AR 1983 EHHEHIE - AR = ARRERE
FEE - RHSNEEEEN - EAERE SR B R
RWAFEE - DUTF BRI INERE = AR ST B R —Emah - AR
AT AR AR o ok T R TR R B AR = AR AR A

[H[a] ° |

T REECAYRRNNHEEEROERR
g R REREEE RN REERIA D#EL —
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EREAL

BB R = SRR Z FRIBALR - Glynn fl Ostman (1988)
BT M Z F7 A EFFER] - Rucinski A1 Salmon (1990) AU -
LB RERENAEARE R AL CEA S ZEERBRE N E(ER
B > 1998) - |

MHRITIZC S — 5 B > SHEEES T AGEAENRNEHE
B BB LA e Tk B A AT S5 FI it €35 52 B 1
B IS, (Perloff, 1993 ) A4 SRR ANy B BARRE D » B A TARME »
AN EHA NS  TEANNECHEE  WHEREHENHRE
A FIES2E (Tiedge, Silverblatt, Havice & Rosenfeld, 1991) - |

AN - BAGIE (1998) FIAtEAMFTEEH - FIFER ML EE
Fregiy T EEFRERIANGRALEE o (Perceived self-expertise) » Horpada H 2
RREE A B R T A T ESBRARE TR R 5 S B A 5
% GEEEANERESNEE - KB AMEEESHE SR ERER
HIEI(E - R LU 1R A PIRRE i A B B AR PO 23R TSR T
SRR E AR T A ZZENAEZENTEE (Lasorsa, 1989) -

HEARYE  ENARENBBIRGREE - ABRNWES - ERHEE
ABFEBFESEEAE GREKFERTEERK) - HIABR5I1B/E=
N RSB S - MR A S A B Ee AR B E T
{852 ( Gunther, 1991) | |

53— riéﬁ%iﬂ’ﬂ%ﬂ%&“ﬁng BRNLERER - 2EASEAEH
BEEENE AR  —#&ok "TEEY AR (issue involvement) | 1 " HEL
W A% (ego-involvement) ; (¥H5 | EEHYE » 1998) - FfsEEH: - MEES
BEE= NBERRARIGREE - ERRE AR ATE R ERE S AR -
MERIZRENEE - RA S EAR T RS g Bt AEE
FEENIR % (Mutz, 1989) -
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BFIFE= AR - — (A 1R 82 75 7

5340 %?kﬂﬁlME%E&ﬁk Y AE BRI A SRR
FEOT B e R AR %ﬁﬁ#m,-ﬁ@mm@%ﬁA
WA AR E e RNRB ECHEZE (Cohen & Davis, 1991; Vallone,
' Ross, and Lepper, 1985) - BaJshat « 2 A1 S0 2800 PO WA 25 1 A
BT SRR ARSI AR R R A E—
AEOERSIRRD - WARE A G R B R T RIS ZIE - 155
FRA AT E (W3 59 > 1998) - |

40 Davison (1983) fiH o BIEE A FE4E HURESRIBME AR OB/ P 2
BT » W B2 4R E R IR T M RS W, - TR
R THER o FE o R R R R A B R S B e T
WE - B APURE ol » A TR B a1 - R - LA
S 5 SR AR -

EB=AT KA EERAYE MEATE

ATWFEES > A RAN AT R REE LS = AR
A BVEREEA —BREENNSERZ > Ste R R
i AR E R BRE B CHE 2 (Cohen, et al., 1988; Gunther, 1991;
Gunther & Mundy, 1993; Gunther & Thofson, 1992; Rucinski & Salmon,
1990) « |

Gunther £ Mundy (1993) #Ff5AERY ﬂéﬁﬁﬁﬁ’am)&ﬂﬁ%ﬂ‘%ﬂg ’
SRR R U R RIS g e B FHERERIEHME A G R
AUE > WISEREREUR - LB hAmAEHMANEZE > §ANEHE
CHIZE -

Duck 82 Mullin (1995) ¥3—3S W72 tbix & m IEEB&Q}#E&?%
METAE  HECRMANZE > HRER > ZHEXR A KREE
P2 E TR A S AR - A - SR BRI &

mf - [m}

EP i A
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BEFEXI

FRIEEAAHMARZE  KREHECHEE B & 25 L TE P2
i B 2 — ARIEE = ARCRZBRIZIRECK -

oAb o SR R B BRE FORR Y - TR = AR AT 5
B - White (1995) $gH! - R E EEBEESRITERER - HEHIERFER
FREHACHEE) > GARSMEANZET  BEZXREEBETER
MRIIHIERER - FIZ SRR RAME B AR E T gAREECZET] -

M B AREREN I ERERAN R ERZ S

%E)\fi&%ﬁﬁ%ﬁiﬂ—ﬁﬁﬁl@%?éﬂ@i@%ﬁif&@ﬁ% » HHIHARY
HE T EERERT] W0 Ei#E4R > 2000; Duck & Mullin, 1995; Gunther &
Ang, 1996; Hoffner, 1999; Tyler & Cook, 1984) A ETE (0 BESUHE
2000 ; BEGEHE - 1996 5 Gunther, 1995) ~ BIGESREE (40 © &A%h{E » 1998 ;
SZITF > 1995 ; Cohen, et al., 1988) &= AZ5HE - |

BT HREN S EZI > RESABR NSRS - E=A
R BRABRI TR A] 73 e B r{lﬂk??%@?ké}ﬁJ (analysis on personal
behaviors) FIETH Tt & #2258 X 4347 | (analysis on social effects) fA
i - BB AT R B ST Rl » Davison (1983) M#EHRH: - FraEE=A
R A R TRk ergtan me HEENZ  APMAMEEERZER
I A ER S A B IA SAEBIERIRACE - L@ AR B
Bk ﬁﬁ%éﬂ@?ﬁﬁ%@é?ﬁ%ﬂ%%ﬂé » gy KA [E] A H B A SR
ABRICE B CAFINTE - BeSh > 08 AR TS0t Efa i
%@J?—%ﬁFéaﬁ%‘l‘%%’e“ﬁ%ﬂ@ilﬁ%ﬁz%%ﬂﬁé@ﬁkEI’J?FBE%E%% » BT T
% - AlREE A R A RIS BN EEMETE - B R ARTITE)
WET B ABFIRS - HARIR I SRS L P R LR R T4 T 56
=HFTR (Davsionl983 - 5| HiALNE > 1998) » iEFEMERYE] FER 2
ISR =F R AT AT R EE REDE -
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SRIESASE © — (IS 00 5%

BT BE AR AL E AW RARATE » K

AHIFRAFIAT R BT - A TRERE BT BB AL @it » s > T &
B RRRARIIT Ry ERISE = AR » A TTRERG AR & SR AT s B SRR
2 PUIER RE SRS A BRI EE EEER A S EGRY
ot - -
YIS - EHRSE = A SR TR e T R R A ) I -
R ARSI PO TR JEBOR - SR S A
THER  WREFEFRNENNERR RS RNE S ENEE W
(Baughman, 1989; Lasorsa, ‘1992) > Rojas A (1996) "Mﬁﬂ’ﬂﬁﬁ%ﬁiﬁ » £F
eS8 ~ B R SR~ AR SR - R (RSP IR BB
o R T — NBCRAIE S AR RIZRAIZEEE | RINSR RG] T — A
S TEBBIIAE ) TEIBEN ) TR REEEEN TR ) ST
HIIE - Hoffner %A (1999) LIMFH LM 2R E S IRHI ERESIN
FHIRE - PHASRET  KRFE LR BRI THES [ AL
BRI - RRES BIOA R R E N A E P - i SR E
TR ST B -

P58 = H MR R B BRUC TR MR - F¥5R (2000) i -
SR AP  5 BELIC R B A PI BB ~ REREROT R P A T
= AL ST R - BT R E BTN - Gunther (1995)
P TS — NGRS = A SCRITRATFERE | SHER S22 S 2t 1
SRR © Gunther FRBJ2E 7 55— ASCRAIEE = ASCRAGEIANZERE | -
| EERHEHEEOEENRENT R AR - 3k - E AR AL
AEE T ECHAECE ) A T AR TSR | IEEIA o Ee
SRR PO TR G S R A + DRI 15 0 SR T B ) o S A
PI%s - Gunther FBRyl T 45— ARRATE = ABUERAIFAIZENE | (EHEAM
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- BEXIL

FRITE) -
| RHIREEE S ARCREBOL L - B8 S ABCRTEE A AR
FRBE FBE W HA SRR AT G KT - AR i
Bi (context) THE » MHABHH A B F HORA & A I BIG L EFIEE) -
BEAEA S R BIEA > SR AT B T - R AR
FIFEEE - {H R IR ERIN BBk BT & R -
R L S 4 A B T TR % R T e B R SRR L @ E R T -
G4 RS AR NIRRT SO > AR — s =
M RHE FIR A BRI E B, - B E A RIRAERNS IR L - ST
AR¥Z% (Persuasion Theory) B’J’fﬂ’% » AR ER AR (target
audiences) HEE— A » 1Bl —GIEEMIOTIZE - AR SAE A
RS A RURBERIEER » ERERAIRE « SR A SRS SR
U = AR R SR ARSI BT LIRS > IS AHBIRITE
RISt - AIACIS B A B R 5 — A BRI, - A = A5
YRR ] 1% > 7F AR SR A SR AR o B T » SR R R i R o
FC BRI - LR E A R R 55 = A R AE 1 A Ly
8 - IR BN A SRR RS E A @ K ERIRCR - B B
AN SRR R SRR SR Y A SEEGE o DARIBCR
BT R S B R R 2% -

2 DHEAGESABRYAFERE

‘Daivson (1983) 8t » 5= AHRER AN SR EBAFAEN —TE
RIS - AT R R 2 R A I — AT B b - S
PSSR R B S BOR AT R - |

FEATEBR D - R RIFY B - R AREE R
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LHFE=AZCR - — (BRI 8955 77 ]

$44

LA S » BRThAY IR AV A - T AR I
ELAFFZEr B R, R AR A B AR L B A RS B ELRE o A BRI -
SARA B H9LES © BTRBRERITE IR « DU REREHOREER » LR A RE I 2 R -
5340 EEAE—EAE > TiIE RIS R > DUCREEAER - i
HEYEHLFRATR EIH) (Jowett & O’Donnell, 1986) - s RAMRBUR 1Y -
BRI H SR SRR S E R R DS « 284 B
FEREITE s -

RIS = A BRI BB AS LR R T S R -
TS SAE TR B 1 B MR RR A - 3 LA I AR - AT EL At &
BB AN NES  FEETRANRKIE A LaEmR
B HAti @R ERADZIENNENEE  HCHRRE LR it
GEHSWARBENESE  FORSZIEN WA/ - Kt 2
P B B SR B2 SR IE 52 -

A EHA F/AEEEEX%IEJ (The PR Third Person Effects) AYJE
%2 TBES AMEERNALRMROSEET > BEARGDEARY
AN ERAAREHNOANIL  HREANEE  ARYESHE
& - BEL 0 RV DRSS AR £ B B IR B B s
o PEARA BRSSO ACE - TS SRR R
WA BRI 0 R ELSEZR (B=A - the third person) {ER
MRS B AR R T BB B AR A R (the real targeted public » 5
W3R TH— A the first-person) IR — tLEk R R AR AR Ry H £
TR (BN EBEEMIINEE = A S IR BT 2 4 1 3R A0
W SETTIEREEE L aifT o M A s - S ABA BT LSRR
EERAEESE EEA) BHAL  MEEE BERRES— ATR
(Y (AE{ Daivson, 1983 i H /N SCE 5EME ) » ANAGFTE » Davison
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B

(1983) 50 » AT I 10 5 i A B MG S A B B4 1

B - s
FUEEACR » BB FAUREEA @ AR S A

2 HEE TR - TR AR SRR A R
T AT REAR B A PR A 0 - (KU » AHIFSE SR AR ST ISR
HI: EfAR (target audiences) Srafh AMELHMNA SBEA B
PO AR A EAN S B AR SIS (AMESA

wE ;

B AR R ECR o A SR A S RSB A
B0 — 85 R AR (issue involvement) HIE F ¥ A (ego-
involvement) » FFFEHRI » FI# & @2 = ARURIRANNUTRIE - 2 paES
BB e AR AR - RREA A AERREE  OY

- EER SRR T A G B A AR E R (Mutz, 1989) - 54} - BHEE

ANBEA PR RS ARRIE » EEBENNAROES SRR &
BARER BN NEEFRE - MHEAIRERES A ANEE > &
AREH B CH 2 (Cohen & Davis, 1991; Vallone, Ross, and Lepper,
1985) « & A SEIE AR RE R PO 1 SRR T SR S R S
WAR > SR E A S A SRR AR MA R
PRIBy S S REAY T R BE IR - T2 5 B BB PO 2

Z1[7 Davison (1983) $8H! » BEEE AL AE FU2 BB ME MR LA PR
| ERREF - NS R T RE RSN Rk RS
CENHE o HEE R R R R B A H S A B BT T T
B EAPHKE SRR - AR MALEE RS B S - I - A
25 S Z BN PR - RIBILHRSOR - AT HERIES

H2: W ATLE (issue involvement) i » HAEA BB A ST
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LIE=ASR - — R R85 T ]

P SE A R 2 BB AR I AR B B
B R P R | o

ANATFTAE » 4655 = AR ORI SO » MR e — R
g BRI A CTBIEE — » B SE RIS = AR AR 2 96
W% - Glynn A Ostman (1988) WHIZE%5 - A% L FAFH IE FIAHR -
Rucinski 1 Salmon (1990) 21 - HERR = AMEMMREEE » fAL
HCEA S ZE BRSO EE - F SR SHEREER
ARFEEENNESESNEE  AEAERESeETIR A TS
BFUBRL @B SR B ARG (Perloff, 1993) » Tl A4 HARAZ I 19 Y BRI
W - SR EIRARE BN EHOANBE > BEAREECHBE
A AE 1A A A R BB B A B S22 ((Tiedge, Silverblatt, Havice &
Rosenfeld, 1991) -

RBENEITIRER o IS (1998) FaH o SERIGHERE « HEE
SRELE B T RRRREE - BOEERY AR = H R AR R = H R
HOFR AT A B TE IR - SRR @Eﬂm%:%ﬁ%aﬂﬁ%

I P A AR SRR A SR R R T A R -

LAY A TS - g Perloff (1993) Fk IR EL TEHITE fy s
Bz — o KRR (8 A @RS R B S 2 (2 L T -
%gz’E@ﬁﬁmAﬂ%mmxn@mﬁ@%@%zﬁﬁﬁmﬂm%ﬁ’
%ﬁﬁ%’aﬁﬁﬁgaﬁﬂkﬁﬁwﬁﬁhm’éiﬁzﬁﬁ%m%
RIREE - ALl Bk o AR

H&E@&ﬁﬁ@@%zAm%@Emyﬁﬁﬁg<wfmeﬁﬁ

R | | |

* Perloff (1993) 7ERIMLES = A SR AEIEAAR IS - EHRE = A%
AR | BT o AMEEREE - AR MRS AR

M
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#EEXIE

= GRS ETIRE - R’k RATATLUERIE R B g s -
SEREE S AR - — 2 AP AT D B SR S TR A 2 = A
R REAEG T AR BB RS B8 - AURE T
NAEHETINEETT - SERERET AT RERR - Wk - AFIATEE
RIS T B T - BARA T A AR TR -
S BRI TRERE TR A SRR o ARERSR S AR R
EER S B — B A o SER R A BRI T 7 A
Fk (BHEREERANPEN)  UNHEEEHTNEEER - L5
PNEL gk |

HE > RREREMOEELARE  BEHERREMIIEES
ZH - M5 TH - RS AMA SIS - ERAREAF I &

R, BETREE K - £ > Davison g ANSEBFEH (bandwagon
| éffects) ~ PLERIRSE (the spiral of silence) « ¥} % 82 RAYMER] (pluralistic
ignorance) HI% - thZH = ARRIVRBERIE -

BRI CRET - EER 0 G RE RIS S A SRR A
BAERM N > 2SRRI SRR EERE R T 2 BURRREA R B SR G
FEFTISE - P AR B A5 5 BN LB - T ast IR B S B SR BT 7
ELIMTEBEREEEEE "B A, I B ARG SRS
Bl B ST E AL AR PO AR SR PO TE IR L TR ST - ABIR IR EL K
FBETIIE AR E ERRAERE  Hoh AW S HARES: (AR
%) HORPIREL » AWA Bt BTN EIN S5 R B E R » R
BEER BRI EIT - SHE B SERE - DUBRE AR
o AR AHIF - |

QAR - $EEE = ASCRMEUR  FER A E SRR A &
BRRIEERE RIS Al DU AR R — A B TEEE = A SRS — A
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LB AR - — (M 89 85 75 ]

M E B AR SRR — AFERBRE TR I BEEAA(EE = A S ansn
AR B P e 2E B RR AT 2 - ERRAEE = A SR AT BE S /A B A T R B SRS 7
EAFEEENRE AW FESE—IEROR - AR RR e S
TEHT > E ARG RIBERE SR - AR AT — B S R R R 8 DA Rl B i
FETTEETT IR ST - BRI - AHFSRTE I RER

He: HAEASOARME S ABCEEELNARNEEN %Y %

(corporate reputation) ELGAHEIE (correlation) |

AWFEER ks - AEEEE SR = AR A LR E B R ERN

FREME o A R R 2 e B s 1 I P R T SR R -

= I WP

- MAFEZEEFRPT

55 = ARRZEHI AR SCR e - S PR 92 47 1 A B DU 10
FEE R X - SEFITEENE = AFTYEEEE Gunther & Hwa (1996) 5
7 bnﬁ%ﬁﬁ#ﬁﬁ%ﬂfs‘fﬂ%ﬁ% » Mutz v(1989) LLZEE] Stanford University Eﬁ@aby
B FHEI RIS AR = AZRANTE - LUK Willnat (1996) 375 sias
R R BOATE 2 RIS %e  DL B8R B ERYBR %2R L, Davison
(1983) £ Columbia University 25 B2 = ASCEAYVY(EEES » Cohen 55 A A
1988 EFF I TESE TEELEE = A RURAIRIZE » Perloff (1989) SFEISRERIT
S5 ECL 0 4 L SR B R 25 = AR ST A B 3 © R J7 8
LA BF 2+ A A IR Ses 5 2 R > AR R LA 2L R AR R F 92 £
B HEENR K F (person of key publics) ERFFeE A AT (unit of
analysis) > SMEBIFS - LEHELIEER = H R (lab experiment) H{T
BFSE - TOEE R (feld experiment) FE05 LLARTE A S 2 HE61 » AIEK
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EEAL

B 5 UM panel ZEPSE » FEARKTZE B 56 = AUR 1 2GR IR A 2L BAE -
G A GERENTSRRIRTIE T » ATICHE R IV B F975% (cross-sectional
survey) By BB R s - 75 KA M Ot T b R — S TSR
FE LUK TR IR b i - R S T LAURISE % -

AW FHERTRHEEE A+ ARE+A=+—H » BiEfhR
EIRREEESHT > UEBE (SREHE) BATRIE S
Wil RRDREAE N= 1,207 - [EIFESR 64.9% » 75 9SU(SHE/KHES T » filike
eSS IR AR IEE 2.8% o AT i 5LeH &8 H & HUHR R
HOUCSE - B G 1 0 B 0 A SR T AT BB T 2 B AR (multi-stage
sampling) » ETTIIZEER T BRI PHE - RIS ERBUIA - 2
# o LUBEREFARNY ST e HE AT A B A R ST P S 2 A B

TR BB AT -
| AWFFeE TR RS — —

1. BERSERENER MG o LI A R B S EEE
| BIHEATIREE RS R o RE AR - RIS
SR ~ MEEFERTEERE o SEMHCE R RS R TS - B E EISHR

B o BRI E S SRR T RN EISH R B
2 BRI AN RIS SRS RO B SR A B0 B2
WRSEE - DT RGBSR o R T4
B o BT FIEE SO > 3 B RIOES 1 T A B ket S s
G ELBS S E SRR A B 2 4T B E RIS -
WA A RS IR - |

ARGV BB B R (CATD) SEE i
B RohRE RS - DA IR R K RS - SRR OB (IS S
SR R AL SR ISHRER I  F PR » ML
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RBIB=ALCR - —HFE R 1098 % 757

AL IR R R IR BB aR - LIRSS A & WS - TR M R AR
1200 £ - | | |

G ARE R R R AR N BE SR 0T 5 - RIS SRE A TR - TRRE T Hh
BAEIE > HRERINS - BEEETRMEN T RS % | (sample
framework) » EARASA EHRIREN: - TR EAE IR » R
B R AR HE SR 1 -

2. g

AE SR ERHIES ST - ARFFELL 20 BELLE - 60 BRLATF A R 525
HE - HUOERKFPR—EBEEHMA -

TEMEATIEHRAT - ERTHIMES - AT E - B TENER
ﬂ%ﬁ%%%ﬁf’n‘i%ﬁa‘%  (EEHEIRHR— K - ARIFFEEHERTBIER Gy - B
JoihHY 100 fL 32354 THIEHESZEAR - WREAHE— S 2L « S5
Rl > SR EHACR A ESESE BRSNS ERORE » BAEFREW
B AR AT A ARV ESE R HE AR - b4 > BRI ER A2
253 A ¢ Wo AR - DR Kﬁ%j%ﬁ%,ﬁ%%é\ﬁ ' FEahan
TAER MR ISP E AR AR H 1T -

— -~ (BB R {E{k (operationalization)

AR B FE DU R B R 5 38 T8 ) 2 W) 09 3R 0 B B R U b R A s
(research context) » BB B ALEE - Eﬁﬁﬁﬁf}ﬁﬁfiﬁi (issue involvement) ~
= AR (third person effects) ~ /X H] B B L & (overall corporate
image) ~ ATRIEHINEERE (education) KF#: (age) % -

A AR ER(E(L2E Mutz (1989) [AZEEIFT Willlnat (1996)
A EEFTREIZE - SRAIUS &R (four-point scales) » F[HZ % T5
FIRE < T RER > AIRBIEERER - WK 2R E—FEENEE
1-{REE 2- AEEE 3- ANEMEE 4-BAEE 7- A—C/ BB
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BEXL

W 8 - RUME /WER - H o B 1 E 4 fRrssiR - 5% 7
B 8 HYEZE AT ASHT -

ATFFEEHAEE = ABCRITIE - R AE 5 = ABCRARRI BT FE Y
BRPESTEE o DL— RS RIS = ARFERE (the third person effects
index) » F5 2% TR A TR LA A HOBCR A S TR » B
By R 1 R TR A BB A A RO S B T
W HESR 0 EHIERRA RIS A A RTRCR /NS B
SR EARAE -1 o R LUA R IR A ¥ R ) /) R B B MR
R T A = AR RS = ABCRIEAS o SHE A B A
WERMRER R ERRER - AR SR MR BT i
SR BEHE FASSNRE  HEEROE R ? CERIEE - mH®
) 1- @ BEERK 2B BB 3 Ry BIHERE 4 F
10 ERWETE 8 FARE ) SHEPAREEH H EXCRARIES, T
EERRER - B RE RO RN RS O SRS
BB ? CoRREEr BRI |- & BERA 2 8 FHEE 3
RE o BAERE 4 T8 TRRERE 8- R .-

ATFFEE A TSI SR ML > 2LUREIIREST 0 2 100 1y
BRI TR A R N R AT ST —(E A L0 43 100
LA 60 SSERTRNS  THEERRES? »

B A T ch B (S 2 B SR B AR - B, R R S 1T
Z U EER ) IRIRE R R ‘? 1-20-24 5% 2-25-29 5% 3-30-34 5% 4-35-39
Ej‘z 5. 40-44 3% 6 - 45-49 % 7 - 50-54 3% 8 - 55-59 % 9 - 60-64 5% 10 -
65-69 5% 11-70 BELL E 7 3R IR SRR EAE 2 1 B/NRLLT 2 -
g~ B 3 ECh s R 4 - BIRE S - KB 6 - TSR 8 - REIE .
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LHBZARE © — BRI E 557

1R~ BERSATEES

#c#g Cohen & Davis (1991), Cohen, Mutz, Price, & Gunther (1988),
Gunther (1992) ~ Gunther & Mundy (19'93); Gunther & Thorson (1992), Matz
(1989), Willnut (1996) % ARIHTSE » 534756 = AR AEBIG 2 B4 B ARIF
REfE - B0 > 2R BAEHE=ZABER » FEERE - REWE=S AR (&
%%—Xiﬁ%) » BREGER R FIR MR 0 P B B4 - B
BENEE > DTSR - ABREEFE - BRSO TEGER » BILIH
MPERERT (descriptive statistics) » SEEJE L (mean comparison)  t f&E
(t-tesf) » BB B HT (one-way analysis of variance) & T HE ¥ o

AWTFRAIRE — R HAE AR (target audiences) BrFfk A RN A
FOEEAR BRI A RS S M A B EANE HCASNEE (ARE
= AR > PR third person effects) » ZORHY TS S RF b — B3¢ - bR
EARBERSMTS - RRAREIONE "B, (TBEEAL
ETE-ERE ) Titg A RR WE RS ZHEWBASE
By 713% (TR, 53.9% BB | 17.4% T I HH IR ,9.5% -

"SERBRERE ) 3.1% FARRIE 5 16.2%) (RFEF—) - K& B ARE
BRIAE T A aRE ) (TRIERE, Nk TRRREEE ) TEC
WBERNESZEE PRGEE R - 3t 47.4% ( TEREEA ) 18.0% » TH B
W 25.4% 0 T IRTHTERZEE ) 27.3% T RBRERE | 20.1% 0 T AABE |
9.1%) (RET) « # BT o IHE B ARUPE OB oA
Eor KA (M=2.59 » SD=2.50) [ERZRAREBINSGZEH

T8 (M= 3.05; SD= 1.86) » Hrh» SPHHRERREBEBAR

ISR » EME P EZRE > &8 t-test (one-sample) BYKGE » B
R FHITESS - t (1, 1206) = 35.98 » p<.001 - '
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BRI

ELIEEEASTERENBE = A FEZ (third person effects index)
RE 0 AE 1,207 EEBERAT - BEE = ABRORERE (1) & 620 A
(51.3%) » FEVRCRIGZAIREE (0) (5 445 A (36.9%) @ ERAAHE— A
RIORERE (1) G 142 A (11.8%) > BLAERE Mutz (1989) RIBTFEAH
~ FF 0 £ Mutz (1989) BYIHZEH » K#Y 50% R BEHE = ARRIVKIREE »
PRI TIEREF R Ry 41% e R A — ABRAIKIREE  #0k 9% (R

%)~
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Titer BRI RAR , BB IRHE

R A BB AER TGRS

b:
P34
>

R

Valid - Frequency Percent (%)
FERK 651 53.9
H—Ehme 210 17.4
WA 114 9.5
TRBETE 37 3.1
A HIE 195 16.2
Total 1207 100

R RRRKBEBNARR GG

"BC ) WBEERZER M

Valid - Frequency Percent (%)
HERA 217 18.0
FEeE 307 25.4
B R 330 27.3

 RRRERE 243 20.1
AEE 110 9.1
Total 1207 100




BRIFE=ASCR - — (WS 0 T e

7

K= B ABRIBESER S

Valid Frequency Percent (%)
1 ’ v 142 ’ 11.8
S 0 | 445 36.9
+1 620 513
Total 1207 100

it -+l B ARCRMIRIERE
0 : FFPRRAIR RS
-1 B ABUORBIRIERE

2&@%5@%:{@@% b R RE VY AR (issue in\}olvement) @F‘:%F =]
N TR K TR P SR A AR A R S A A B B A A
EEA SIS AT - 2R R RIET - B3R v E Rt
LIZHF - one-way ANOVA 43477 » BB AT RIZE R A BRI A6
WG EATS RRIRE LA LSS - £ (5, 1201) = 1978 »
p<.001 > 53— one-way ANOVA HySMHREET: » ZHEW A TR ERISEE A S
B TR E E 2 E BT LIS F (5, 1201) = 2028 -
p<.001 « R TEHE AR = A RIS ERIHATES AFZEIIBIE - J5E one-
way ANOVA T%fﬂﬁ%fj:ﬂ’ﬂi‘z}% » F (5, 1201) =6.29 » p<.001 -

= 2 E A B AN B = A SR B A 1438 6 o () 24 75 R B4
B ELE AR P —H3a: TN S0 2 B A0 = A S0 B 7 T L A
M 5 H3b: HREARIARE = ASCR B AR AR - B R

B RS R WA LRSI HEE S KRR R
YIBIIAATTIS » 55 = AR S BOE R IR - T 25— 5
PERIBSIT (FLZRPT) « FMLL One-way ANOVA SMFHURES: - Z3HH19%
BREERES AGCREEARR - SR EER FEE - F (6, 1199) =
14.35 > p<001 « RRAFBETITE BRI ATRET » 4F A0 ARSI S 3B 5 =
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EEXA

SR » ST  RTAE2 5 — 2 O BRIER AR
AR 55 BRI - 5 = AR TS
SEiER + T 5 Bl — B BB - One-way ANOVA SMTHURSE » SEHHHTE
BRI = A SRR - R VS LU 0 F (11, 1194) = 7.55 -
p<.001 -

RN HEREEZRARRENANERECERE
e FoAER BRSSO A

HEREE Mean N SD
B/ N LUF 5.04 205 3.02
g~ R 2.94 136 2.56
=== 228 426 2.21
BE} 169 211 1.56
N - 1.51 I 192 1.36
e 1.51 31 135
RIElE 3.49 7 3.14
Eo 2.59 1207 2.50

7 PHHEERTEREEASERELERETRREEEE
m GERBELCRS CHERERE)

KA FREZBARZEBOUAEECEEE
it g AER ST R E T T BRI

’ Fig %) Mean N SD
20-24 1.71 153 ' 1.57 ’
25-29 2.24 136 . 224
30-34 1.71 ‘ 144 1.49
35.39 1.84 149 1.85
40-44 2.18 141 : 2.13
45-49 2.18 126 2.15
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LBIE= A © — [0S 2

50-54 2.75 84 2.53
55-59 3.52 63 2.85
60-64 3.95 59 291
65-69 471 50 O 3.09
70 L 5.30 97 3.05
KEE 450 . 4 4.04
28 2.59 1207 2.50

B FOBRERTERERNS GBS O ASA RRELRERA (41
BE L5 2 RIS IR

BBt EHEARNAMEZ AR EEEHAMEINCE S
(corporate reputation) ELEGHHEAM: (correlation) » one-way ANOVA (4347
TEREUR - B ARG AMEEN SRS - BE5E LS
# 0 F (2, 1204) = 27.87 > p<.001 - R T EEEEILIRR 4 » KRSy AR
EEES ARBEZEMEERG R THEES ACERARRBENCLZY
LUTRERIEASEIFE B HURER - FFIF one-way ANOVA MUBRFHEE A
REE SR TR B2 - KRS RER - BEY AR R
£ Y B 2 R BB A #6RE HIVTE - F (4, 1201) = 5621
p<.001 - FRREW AR ~ EEABURIGE - HE XM %PE 3 a3t B
G 6 - SEF T DAE R 20 A7 T B (BI140 © % J0 %8 B 84 7
multivariate analysis of variance > BF&fE4 T path analysis ZF) ffE—%
IR ZE - {ELIR] B8 L BR ARG AN AE AR FEMI R P SO B FE R MR R AR S »
RAHIWTFEEET °] 275 38 Lo B Bt — B M E R S TR 447 -

RS S - AWHIE 2 YEAE B B A AT FE A & S v 5 & B 4 T Bk
FERESORRE R W IERH A 28 = A BRI A T BRIRES S HSURREEST - R
WIS 58 = A F A B R B ER ARV ERBA 2 HE SR » WS S RIE N
w4 AEEICAR S = AR R - BN A IRATREE R R S
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BIETE

/A BE B BIEH RIS T UG 2 — SR AR » e B
TR R CR - R E B EARS S AR B - B AR
N B SR SR - TR = AR A WA B2
MR - 2 FUSE S AERRIE S HE LARR T EEEE AR
IR R EESILER B RS  EEBLPEE S A G
BRSO RAIER S - SETOAE IR L SRAT s B AR - S
2 ARMA BT LEERRE P S ASHAL > MEEE ENREE
— M TRIIE - |

AHFIRIR AT B 23 B A B A SRR R % 53— R B AR
HIETABIAR > RS AR > B LR TR, BEER
ZIRPTE > BN BIRSCR 2 BRI A2 - |

B4 o B AR R = A SR TRA - LR A4 15 BRI
RS R ARTER A AR - A SLBRRIUR AT 8 0 5 S T SR B
e Rt .

CFE - ARRHIZRRNE AR ET A BE PT B 3T AT
EEOARAE » HRTHEZBITRRNZR - 15— R R A
SEREREE B R kLR AR BT AR R - 5340
ST — A SE RTINS — 58 = ACRERASE B IRIE AT L DR s - AT
FENA AT IR AR 3 1 B EER AT B R A 2 2%

REMABETS > AFICER TR TS = ASCRIOZEM ~ 5
= AR R L B A B R e BB S I = A
ST REE A SE B ARAOSHES  $R0E T B PENG Jr 16 U5 TR B PO
BMITE o TREEARERATLMAT - SUEBA R AR L
BHEAN B E CARS RS (ARIBS AR W  BIERER
H AR AR = AR R BRI - (RIS A BEREEIE - 27 B
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BPIBEASR : — (WS 1 B0

LR ERAR A RSSO - ST RSB - BNE AR

N

/N

HEXPHE = ABCRIBIERE - ik £ R FINRRAISRITE - #I40 © #
BREE ~ 85 WHEITHE - &8> THREEARNARE =A%
REAHE B R LRI 3T R AR - |

B AR RN kAT 2B

AMFHESTRZE  E%  FRE S AR S ZGE B AR
e b > FEBASCRRBRAD » (EAEERE — E BRI EE R M T SE (exploratory
research) « ASCIEE A BB RIFLWTAIBR T - BEURE %5
AR ERERORSE - S R A SRS IE AR S35 25 i -

B EARMES CHEHEREE) K image —FIIRY
5t A8 —f% LA corporate reputation ‘HR{'E image’ [ #F % N RARFZ2f  reputation
I B R B35 > B4 Kim (2001) FRFZEER » corporate reputation 21 8
| attributes FERRIEAE » M AHFZEE R FAZRIGBRA] > B A FIs Ty
LIEELR R - BER Kim TS S 2R A A B B & S s
Lo > AIASHIT S oh Ll R 5] 52 538 B A I R L9 22 R MR - 77
TEZSITRLL (unit of analysis) FRYZER » i@ » B4 BIES BTG Sk M]
B - (EREDUBOR T REAT 0-100 IR B » BIPIRE i ML 220 -

AR AHIFFE 1 » AR SO TS E A B R AR =
AR > ST A R RS L B A R B R SRR KA K B A K
o BT AMBEA RS AR ISR TI R BRI AR
BEBTh > AMASSEAMEE - & PUAREMEBEKEY - 8
2 FRAMBREESN S - BN A ES YR E R - LS A
PRERIE TR AR R B EALIRE - L AMABEREAR

[y
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EREXE

R T G > RSB A SRR o R S R 0 1
AR B PEEHSIEE - |

SI5h > KARHOWFFE AT T AE  FOA RN ASERA R
B ARG, - BEERMINEEA BHARE = ARURA ARSI - H
BRI 5= ASCRISUREEH - B A A E NS L ATRE era b =
ASCRIFRA BN A — B A WA R - e Ean s
AT POZE Bt A HO B 2 AGEA B I CUAYES %S (Cohen, et al., 1988; Gunther,
- 1991; Gunther & Mundy, 1993; Gunther & Thorson, 1992; Rucinski & Salmon,
1990) = Gunther 52 Mundy (1993) 34t R RIFIEAE B 1 H R Al A KO B 2872
B AR R ERFRERE, o Heh R A A BRI EHEA G
FIROERE, » DFEESSIRETT - SRETR AHRE S AN - AR
SHECIYR o+ Duck B Mullin (1995) SESE—SHIJE & - EE K
AHIRE E M NE  HECRMANEE  SERH - SHERR
AHAREEMAEE E O AN A - 15 SRR
AR AR ARIEEASE AN ARHESWEE . Bamn
5 HEIE T P2 B B 25— AR = AR B R A B A -

S —{E O = A BRIV IR AR e AT A
HERI  7ET BT RRE D - ST AR T AR AR TR (perceive)
FRITH o AR A BB A R ARRE - REekmzE
RAFH AR S AR - Perloff (1989) MURTZRIRH! - 55 = AZCRELA
PIEHEBAEGE AR > FEREERIEEIE T » Perloff B85 30 oL B8l
HiAE AR (PLO) HUE 5 A K » 50 R B4R PLO AHRAZF IS
HHEBETE NS R T (B EIOR - S5 A B AT B A i A 52
—HE » BRI TE AT RS T > B IO S ¢ op (R — 5
HAE T L R0 > Perloff FEE RS R T ELFCEIVILES | (hostile
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RRIES AR © — 0 149 2 77

media effect) -

e Ry BB ﬁ@mﬁ%%%#@ﬂ’]?ﬂl@%ﬂﬁk K=
ABURIEE > B4 NSRS ANETE - BN ALKBREERE 5
HER LX&#F&%%B’?%%JE@%W BN EEATRERY A R R R S
FRREH TR - BEESEH PSRRI - TRER AR - {2

5 AR LN — A A B Y 3R B T TN - S PR T TR A
CPROERREE - MR W?‘ﬂiﬁﬁ_f ERUR B BRI B R A
% (ego involvement) BXEEREM AL (issue mvolvement) T ae i i
MR ~ MRS O 52 G ESE BB - AR B SR e i
A > ATAT RSN — MR R A I - SHEA R R IR 4
AR S ARERELEYELER - DURER EA RS R R R
& ERE R R AR RRE AR » Bl ABRERRER -

R AT TR R LA EJJDZL}J:%?FEEQ*E%ZF?EEWH’J
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& — : — B RERI AR SR = ARCRE S
(A Possible Model for PR Third Person Effect)

(IVs) o
HEW AR EHEJE{I? FoAl w7 HEFRE NN 5|
(Issue involvement) (Perceived source biased) (Message topics) (_D_e_rr.lgg&pl_lis_v_a_rs_)
E (Education)
ER] (Gender)
E# Age
*EE%E@’AI%%H%ZJEFH
(Applied PR strategies)
“%”_kﬂi
(The PR Third-Person Effects)
; DR EARLRERAAT Ry i
(PR target audience’s perceptual/behavioral changes)
(CVs)
Bt ] E A SRS
mEWARE >
TEERETE
fEREE
(Other strategies in:
Issue management-
Reputation resurrection v
Crisis management) N e
' (PR Effects)
NioE i7"
(Corporate Reputation)
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ﬁi‘%ﬁf%zk’ﬁﬁﬁﬁﬁﬁﬁﬁ%ﬂ&% (behavioral changes) 31T HE &M
& KL BRI  AMEERRAMAEBERE (feld
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HRK o B AMRAES BB S EREE 082 B Rt
REFRELRFT SR (B - ARTFRM SOREBR BB ISR | £ - 12 B S 7RIS
BRER 55 = ARCRAIL AR R 7E R SR T B 2SS - A=A
SR R S A YL BRIZ ERE 3 (Spiral of Silence) » 55 = ASKERTE)
AREEERTE 1990 4E(RBRESAOTERAER SR - KUk =% B30 2 & BRAE -

b % 5 AR v B BB B R T R AT JE 55 - ZEARBA S
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BEBRR » 7EEHIZE I BB T 3 = AR B BRI e A
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IRAEB AL R+ R A R WU R RIERT - WIS S A
TEME R o T RIS Y TS I R SR Y A R A - R
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71 B RRIE T S IIIEYE - T P AR S A REH T
HRAEE Y S AR SN2 - B RS E S -
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R AT > LA L 2 SRS - bR EALAEMAS o LT
SIRRER (B KR |

el — © ATHERYE SoEEAYER 3y B SRING AZ 7 B 15
(A Possible Holistic Theoretical & Strategic Picture)

EmEiE | 4.— TG E (Inoculation)
(negative)

A ‘ ‘

(perceived source biased) +

N

B = AZKSR (Third-Person Effects) | =g | PLZRIZESE (the Spiral of Silence)

FHRE SBT3 E  (Proven in the related literatures) B ——
HEEEEHEEE (Need further empirical evidences) ~— "*®**ee***e* -
EL58 B 7 {E IEAHRA Positive relationships  +
CLE B 77 &1HRE Negative relationships -
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The PR Third Person Effects: A Strategic Thinking

Wei-Kuo Lin
ABSTRACT

This study intends to explore the interrelationships between the ' third
person effects and public relations strategies. The study follows
psychological / cognitive approach of PR'study. This study provides an
alternative strategy for achieving better PR effects. The third person
hypothesis predicts that audiences tend to over-estimate the influences of mass
media on the attitudes and behaviors of others. This study, as an exploratory
research, posits that PR strategists would achieve different, even better, PR
outcomes by influencing the first person (the real targeted audiences) via the
third person effects. |

The present study empldys survey method to test four-hypotheses, based
on 1,207 samples. The empirical data indicated that, the target audience
considered media effects on others greater than that on themselves soi that the
hypothesis of “The PR Third Person Effects” was supported. Higher issue
involvement generated greater “The PR Third Person Effects.” As for
demographic variables, educatioﬁ and age were significant for the effects to
take occur in target audience. In addition, “The PR Third. Person Effects” was
correlated with “corporate reputation.” Because of the important
relationships between issue involvement and the third person effects in

conventional wisdom, this study tested issu¢ involvement and “corporate
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reputation” to double confirm correlations between “The PR Third Person
Effects” and “corporate reputation.” This test for issue involvement was also

supported. Detailed numbers and rational are discussed in the study.

Key words: Public Relations, Third Person Effects, Mass Communication

Research
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