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How health-promotion campaigns choose celebrity
endorsers?— Activity theory as an analytical
framework

Cho Feng-Chih

Abstract

Celebrity endorsement has long been one of the most commonly used
commercial campaign tactics. In recent years, many health-promotion
campaigns supported by government or non-profit organizations search for
celebrity endorsements, and gradually become a trend. For example:
Baseball player Feng Sheng-Xian endorse for Premature Baby Foundation
of Taiwan; John Tung Foundation looks for Master Cheng Yen, and Sun Yue
to advocate depression prevention; Taiwan Breast Cancer Foundation, joints
with Ministry of Health and Welfare to promote “Protecting your life in 6
minutes” campaign find Lin Chi-Ling to endorse; In order to advocate
people do not abuse the emergency, Ministry of Health and Welfare had

considered looking NBA star Jeremy Lin for endorsement.

However, the promotion of health-promotion campaign has its
particularity, compared with the general commercial campaign, the objective
of health-promotion campaign is to increase public understands of complex
health-related matters, play the role of education more or less, and therefore

pay more attention to long-term advocacy.

Under such circumstances, arousing public discussion, attracting
media’s favor, and fighting for short-term exposure effects should not be the
main purpose health- promotion campaigns search for celebrity
endorsements. So, what’s the main purpose for health-promotion campaigns

to find celebrity endorsements? What’s the decision-making process to find
41
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celebrity endorsers? What’s factors influence the decision-making process?
Different from the traditional planning model treating the “finding celebrity
endorsers™ as the personal decision-making process of the individual agent,
this study explores from a viewpoint of activity theory to treat the task of
"finding celebrity endorsers” as an activity system, to examine how the
subject, object, tools, community, rules and the division of labor in the
activity system interact, eventually emerge out the ultimate celebrity

endorsers.

Key words: activity theory, celebrity endorsement, health-promotion

campaign

42



