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HVEL S AR RS E o (BARZ AL TS ~ SUCBIEERR S SRR
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'tR4E5H 2 (Economist.com, 2013) FET » EREEI(E 2011 FFHEZ LAY Tl B S — 2515
A5y Rk - FEEE ~ iR AR~ =B - SMithan o SEHEREE L -
95



Journal of Communication & Culture No.18

& WINEEM RN EEEPN LS » SErMam R R
KEETHEE » Eiett g R ARREE - EHZE ARG AERE -
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Castle, 2004 ) - HLER » 1 1B 5Tl sk e (A ¥ B HAMIAIRE E ERE
R AT AR BB FHIETAEGEF I
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FOELERAY —{EE)RE 1512 (Sprecher & Hendrick, 2004 ) - ~-25 7 FH H Hia 52
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B =R B ERIBEEARAS - AIAFRAM & E A\ RS AR B E O
FANTEEN - B2 B AR MAGR - R R S SN i T
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B R R R - BERNRERERESH » B E T - AR
sheA g HE HEREA - HREERAE TR @ ME AR ER -
EREE RSB RENERAE » Fr TR a RN B S REYNE
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100



- [HIESC(E - 55 18 HH 2019 4E 11
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AT RE BRI E A PR HY B BA IR IR - P 23 &R &

101



Journal of Communication & Culture No.18

RN RO ARGIREE > B2 Tl IV 2R -

AR ZARRA R 258 2 B BRI BEHIWT el A e - (BRI EalAd
BRI R B A HE R > SR R H IR L S N AR B —ER 8T -
AR e+ RIY LB EAE TR S SRR L RRRRE - 2ERET IR
FEHIEBIGEER - i T YIEREL -
HI : flpfg B SRESRALR - B EEEhnE LA EREEERE R

=

Hl(a) * flif& H IS EERA LR - BIPREE RS CHAERERELS -
H1(b) : flitg AR BREEHRIER - BPREEERE LIERASIERTE
Hl(c) * flif& HIGRERE IR - BIPREE RS LAHERAEES -
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HALEs - SRR B L - VA RBESTRIV R AR E E I
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7 —
H3 © fiift&imE RS - gAY B IR SR ESEIER -
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o8 [ R e P R By BELAR B TR P B AR 5 FRAVIZEE > MEE HEIMER
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AnHE - AR TREECHENE A - HEEAK - S [EE RS
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B ESZE (2011) AERE ANMAY B Slksi o 8 S 5 IS A8 R
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FEAFlraesE Bh B E WG B E B M O B R AIRAE - A3
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EEBREAER - BRI LM A RERIMERSCE T H CEEEEN
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B2 o AR > HERETRERIDE E R AR A O - NitHER
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H5(d) : itk B - BPREEERE LHRREEELETS -

H5(e) © flitk HH RS - BUEAEERE LB SR EVRERERER R
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B RS AER  REERGEE - R SREH - e ® - Dk
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BIEAMRREIEEE ) SHMMENER - MEREH 2014 F£4 H 14
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e 5 A ek 3.47 g1 3.54 73 -1.09 27 -20 .06
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flirfe B R IEEE
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An Exploratory Study on the Influence of Cosmetic Surgery on
Female’s Body Image, Self-Esteem, and Self-Disclosure on
Facebook

Hsi-yuan Chuang ~ Ying-ju Lai

Abstract

As cosmetic surgery has become more and more popular in Taiwan, people’s
acceptance of cosmetic surgery seems to gradually increase as well. Many studies in
Taiwan has focused on the attitudinal and behavioral aspects of cosmetic surgery as
well as degree of acceptance of such procedure, but relatively few looked at
psychological and interpersonal aspects of people who received cosmetic surgery.
This study examines the relationships among females’ satisfaction with their
appearance after the surgery, their self-perceived body image, self-esteem, and their
degree of self-disclosure on Facebook. The results shows that (1) higher degree of
satisfaction with the surgery outcome increases one’s self-perceived body image as
well as increases the amount of self-disclosure and the disclosure of
cosmetic-surgery-related information; (2) females with higher degree of self-esteem
have better self-perceived body image and have a greater self-disclosure in the
amount, valence, depth, and accuracy; and (3) better self-perceived body image
decreases the depth of self-disclosure and the disclosure of cosmetic-surgery-related
information on Facebook. Overall, the findings offer a preliminary understanding of
the mental status of females who received cosmetic surgery and an explanation of
their Facebook self-disclosure condition. Furthermore, this study provides some

insights for medical staff and others when they care for those women.

Keywords: body image, cosmetic surgery, Facebook, self-disclosure, self-esteem
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